American Democracy in Word and Deed
MDUSD/UCB H-SSP

11th Grade Lesson: “I’ll Gladly Pay You Tomorrow For A Higher Standard of Living Today” 
Developed by:  Brian Corbett, Lorie Johnson, Karen Sundberg.
Teaching American History Grant Focus Question: 


How have the words and deeds of people and institutions shaped democracy in the U.S.?
Grant Yearly Theme: Economics
History-Social Science Standard/s:
11.5 Students analyze the major political, social, economic, technological, and cultural developments of the 1920s. 
11.5.7 Discuss the rise of mass production techniques, the growth of cities, the impact of new technologies (e.g., the automobile, electricity), and the resulting prosperity and effect on the American landscape. 
Unit Topic:  The 1920’s
Lesson Focus Question: 



  How did the expansion of credit and introduction of mass marketing impact Americans in the 1920’s?
Lesson Teaching Thesis: 



The expansion of credit and introduction of mass marketing combined to increase many Americans’ expectations for their standard of living, their actual standard of living, and their willingness to go into debt to meet this new higher standard.
Reading and Writing Strategy/ies:


· READING Strategy: 
· Cause and Effect

· Primary Source Analysis (Advertisement Analysis)
· WRITING Strategy: 

· “Deconstructing the Writing Prompt” strategy with analytical paragraph
Lesson Assessment:

Students will be assessed based on their analytical paragraph and their answers to the Cause and Effect worksheet
Suggested Amount of Time: 

One two-hour block periods or two one-hour periods
Textbook:
Danzer, Gerald et al. The Americans: Reconstruction to the 21st Century. Evanston, Illinois: McDougal Littell Inc., 2006, Chapter 12 Section 3 pp.425-427
Primary Source Citation:
"Laun-DRY-ette." New York Tribune [New York] 28 Nov. 1920: 8. Print.

"Enjoy Your Ford Now." The Big Stone Gap Post [Big Stone Gap] 14 Dec. 1921: 12. Print.

"Frigidaire." New York Tribune [New York] 25 June 1922: 12. Print.

Context of the lesson in the unit:  

This lesson is to be taught in the middle or end of the 1920’s unit.  Students should have an understanding of the changes brought about by industrialization, including the invention of the automobile and availability of electricity.  This lesson will fit well as a transitioning lesson from teaching the “Roaring Twenties” into the Great Depression.  With its focus on the ipact of credit and mass advertising, this unit will help give students a grasp of the economic trends of the 1920’s.
Lesson Procedure: 
1.  Introduction

· Starter activity: Ask students to describe a current popular commercial.  Ask them who this commercial is targeting and what its message is.  Ask them whether they think the product being advertised is a “want” or a “need”. 
· Another option would be to bring in a pre-selected advertisement (example: the Apple vs. PC commercial) and ask the same questions.

2.  Frontload Lesson Vocabulary

· Use the “Vocabulary Practice” worksheet to frontload some of the critical terms that will be included in this lesson.
3.  Read pages 425-427 in text (The Americans)

4.  Reading Strategies
· Use the “Cause and Effect” worksheet to dissect the conversation quoted on page 427 in the text.
· Choose whether to complete as a class, groups, or individually.

· After completing and reviewing the causes and effects, have students answer the analysis question at the bottom of the page.

· Use the “Analyzing An Ad” worksheet to look at multiple advertisements from the 1920’s. (There are two versions of this worksheet:  one for history teachers and one for English teachers)
· Before starting this activity, use the “Advertising in the 1920’s” Powerpoint slideshow to give students more background on the changes that were taking place in advertising at this time
· After giving instruction on how to complete the worksheet, allow students to analyze the ads independently

· After giving sufficient time, discuss each ad as a class.
5. Writing Strategy

· The students will end by writing an analytical paragraph in response to the focus question.  Before writing the paragraph, give students the “Understanding the Question” worksheet.  Go over the worksheet together with class, but allow students time to put things into their own words and eventually have a unique thesis of their own.
History-Social Science Content Standards:
11.5 Students analyze the major political, social, economic, technological, and cultural developments of the 1920s. 
11.5.7 Discuss the rise of mass production techniques, the growth of cities, the impact of new technologies (e.g., the automobile, electricity), and the resulting prosperity and effect on the American landscape. 
Historical and Social Sciences Analysis Skills:
1.  Students show the connections. Causal and otherwise, between particular historical events and larger social, economic, and political trends and developments.
Common Core State Standards:

Reading: Informational Text

RI.11-12.7. Integrate and evaluate multiple sources of information presented in different media or formats (e.g., visually, quantitatively) as well as in words in order to address a question or solve a problem
Writing:
W.11-12.2. Write informative/explanatory texts to examine and convey complex ideas, concepts, and information clearly and accurately through the effective selection, organization, and analysis of content.
Language:
L.11-12.4. Determine or clarify the meaning of unknown and multiple-meaning words and phrases based on grades 11–12 reading and content, choosing flexibly from a range of strategies
   Vocabulary Practice

	Word
	Meaning
	Examples
	Oral Practice

	convenience  (N)
convenient  (ADJ)
inconvenience (N)
	SYN:  accessory, appliance 

________________

DEF: ____________

Availability; usefulness; useful thing
	* convenient

* something helpful
· A dishwasher makes life easier
  * ___________________
*inconvenience:
· Not helpful
· __________________
	· Today, modern conveniences such as cell phones and kindles are hand held. 

· It is a terrible inconvenience when my car breaks down.

	Writing Practice: During the 1920s many modern household  ___________________ were invented
                             such as the ____________________, and the ____________________________.
                              

	prosperity  (N)
 prosperous (adj)

	SYN: benefit, fortune,  _______

DEF: affluence;

________ fortune
	· Examples of prosperity include an __________

in productivity, and _________________ of companies.

· The iron and railroad industries __________
very prosperous.
	·  During the 1920s, Americans believed that their prosperity would go on forever.
· Prosperous individuals enjoyed automobiles, washing machines and refrigerators.

	Writing Practice: During the 1920s, many people enjoyed good fortune or ___________________.  Some businesses that were not ___________________ include the iron and _____________________  industries.

	Word
	Meaning
	Examples
	Oral Practice

	Installment Plan (N)
	DEF:  Deferred 

___________ plan

SYN: borrowing, consumer credit, _____________
	· In the _________, people started to use Installment Plans to buy major purchases.
· The car companies used Installment Plans to encourage consumers to buy ____________.
   
	· The Installment plan, as it was called then, enabled people to buy goods over an extended period, without having to put down much money at the time of purchase.
· Installment plans were an early form of buying on credit.

	Writing Practice: In addition to advertising, industry provided another solution to the problem of luring consumers to_________________ the mountain of goods produced each year: easy credit or an _______________________.
                              

	Standard of Living  (N)
	SYN: Standard of comfort/_______.
DEF: Level of material comfort
	· Many Americans enjoyed a high _____________

___________ in the 1920s.

· People from poverty have a _________ Standard of Living.
	· People with jobs enjoy a better Standard of Living than people who are unemployed.
· During the 1920s, America’s Standard of Living soared.


	Writing Practice: During the 1920s, America’s  __________________________ increased.  People were able to enjoy higher ________________ and were able to spend more ________________ on luxury items.


NAME_________________________
Cause and Effect
[A] “Have you an automobile yet?”

[B] “No, I talked it over with John and he felt we could not afford one.”

[A] “Mr. Budge who lives in your town has one and they are not as well off as you are.”

[B] “Yes I know.  Their second installment came due, and they had no money to pay it.”

[A] “What did they do?  Lose the car?”

[B] “No, they got the money and paid the installment.”

[A] “How did they get the money?”

[B] “They sold the cook-stove.”

[A] “How could they get along without a cook-stove?”

[B] “They didn’t.  They bought another on the installment plan.”

-Business owner quoted in In the Time of Silent Cal (Page 427 in The Americans)
	Cause
	Effect

	Because owning an automobile was becoming a common expectation

	

	
	She feels that they cannot afford an automobile



	Because Mr. Budge has a car and is not as well off as she and her husband       

	

	
	Mr. Budge sold the cook stove to pay the car installment 



	Because Mr. Budge needed a cook stove after selling his old one


	

	
	He was willing to go deep into debt to achieve this new standard of living




Analysis Question:  How does this conversation shed light on the ways that Americans were affected by the expansion of credit and the introduction of mass marketing?

NAME_________________________
TEACHER KEY       Cause and Effect        TEACHER KEY

[A]“Have you an automobile yet?”

[B] “No, I talked it over with John and he felt we could not afford one.”

[A] “Mr. Budge who lives in your town has one and they are not as well off as you are.”

[B] “Yes I know.  Their second installment came due, and they had no money to pay it.”

[A] “What did they do?  Lose the car?”

[B] “No, they got the money and paid the installment.”

[A] “How did they get the money?”

[B] “They sold the cook-stove.”

[A] “How could they get along without a cook-stove?”

[B] “They didn’t.  They bought another on the installment plan.”

-Business owner quoted in In the Time of Silent Cal (Page 427 in The Americans)
	Cause
	Effect

	Because owning an automobile was becoming a common expectation

	She is asked whether she has an automobile yet

	Because automobiles are expensive

	She feels that they cannot afford an automobile



	Because Mr. Budge has a car and is not as well off as she and her husband       

	The person she is talking to assumes that they should be able to afford a car too



	Because Mr. Budge didn’t have enough money to pay the second payment on the car


	Mr. Budge sold the cook stove to pay the car installment 



	Because Mr. Budge needed a cook stove after selling his old one


	He bought another cook stove on an installment plan

	Because Mr. Budge believed that an automobile was an essential item to own 


	He was willing to go deep into debt to achieve this new standard of living




Analysis Question:  How does this conversation shed light on the ways that Americans were affected by the expansion of credit and the introduction of mass marketing?


-Answers will hopefully mention that Americans had new expectations of what they needed and that they were willing to go into debt (and businesses were willing to extend credit) even when the new “needs” were unaffordable.
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New York Tribune., June 25, 1922, Page 12
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The Big Stone Gap Post., December 14, 1921, Page 12
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**Text from Laundryette Ad**

YOUR wife is overworked—every wife is


You fellows who have jobs or a business of your own may work hard—overwork maybe—but not one of you has a think on America’s hard-working wives.

Give them shorter hours.  Give them more play time.  Give them time.  That’s it: time!  Time to do other things besides work: time to make your own playtime better.


Come in and examine the Laun-DRY-ette Washing Machine—the machine that washes, rinses, blues and dries, without dipping the hands in water, without breaking buttons or injuring clothes or using an antiquated wringer.


You owe your wife a Laun-DRY-ette.  You owe her a Capital Electric Ironer for the big and little flat pieces.  Iron them by hand yourself if you doubt your debt.  You owe her a Hoover Electric Cleaner.  You owe her a Mermaid Electric Dish Washer.


Use the coupon below if it isn’t convenient to come and see these labor and time saving appliances.  No obligation whatever.  Use the coupon now.








Laun-DRY-ette









  Sales









Company








   45 West 40th Street














New York

Convenient 

Terms

The Laund-dry-ette may be purchased for cash, or, if preferred on the following convenient terms.  A first payment of $50 following payments of $15 monthly until balance is paid.  Figure your present cost of having the weekly wash done.  You can see how quickly the Laun-dry-ette will more than pay for itself besides saving labor and having much more playtime.

Railroad Political Cartoon Analysis Chart – For History Teachers
	Ad #

1
	Name of Company?  Name of Product?

	When & where is the document from?

	DESCRIPTION OF SOURCE
What do you see?  
	MESSAGE
What is the advertiser trying to get the reader to believe about the product?

	
	

	PAYMENT INFORMATION
How does this ad promote the affordability of this product?  
	WANT or NEED
Do you see this type of product as a want or a need today?  Why?

	
	


	Ad #

2
	Name of Company?  Name of Product?

	When & where is the document from?

	DESCRIPTION OF SOURCE
What do you see?  
	MESSAGE
What is the advertiser trying to get the reader to believe about the product?

	
	

	PAYMENT INFORMATION
How does this ad promote the affordability of this product?  
	WANT or NEED
Do you see this type of product as a want or a need today?  Why?

	
	


	Ad #

3
	Name of Company?  Name of Product?

	When & where is the document from?

	DESCRIPTION OF SOURCE
What do you see?  
	MESSAGE
What is the advertiser trying to get the reader to believe about the product?

	
	

	PAYMENT INFORMATION
How does this ad promote the affordability of this product?  
	WANT or NEED
Do you see this type of product as a want or a need today?  Why?

	
	


ANALYZING AN AD (FOR ENGLISH TEACHERS)


Name: ___________________

Title of Ad #1:  _ ____________________________ Advertiser:________________________________

	HOW:  Rhetorical Analysis

	This ad tells me that … 



	WHAT:  Visual Analysis

	I see ….
	Method(s) of persuasion used …..

	I wonder …..

	
	
	


Title of Ad #2:




  Advertiser:






	WHAT:  Visual Analysis 

	I see ….
	Method(s) of persuasion used …..
	I wonder …..

	
	
	

	HOW:  Rhetorical Analysis

	This ad tells me that … 



ANALYZING AN AD






Name: ___________________

Ad #3:




  Advertiser:






	HOW:  Rhetorical Analysis

	This ad tells me that … 



	WHAT:  Visual Analysis

	I see ….
	Method(s) of persuasion used …..

	I wonder …..

	
	
	


ANALYZING AN AD (FOR ENGLISH TEACHERS)
**KEY**
Name: ___________________

Title of Ad #1: Time—the best give you can give her
Advertiser:  New-York Tribune, November 28, 1920

	HOW:  Rhetorical Analysis

	This ad tells me that … 
The ad is appealing to the person making the financial decisions, probably the husband.  It promises more “playtime,” and seems to suggest that the playtime is for him.  Also, the ad has Loglcal Appeal in that it makes the “Convenient Terms” an offer too good to pass up, especially in light of the prediction of positive emotional consequences.




	WHAT:  Visual Analysis

	I see ….
	Method(s) of persuasion used …..

	I wonder …..

	A woman doing laundry, and she looks really happy.
	Appeal to Emotion

Logical Appeal

Predicting the Consequence
	If women back in the day were really as happy as she looks doing laundry.


Title of Ad #2:  Enjoy your Ford now


 Advertiser:  The Big Stone Gap Post, December 14, 1921
	WHAT:  Visual Analysis 

	I see ….
	Method(s) of persuasion used …..
	I wonder …..

	A picture of a car, not that great looking since there are no people, but lots of words 
	Appeal to Emotion

Bandwagon Appeal

Predicting the Consequence

Logical Appeal
	if that ad was as effective as ads with more interesting pictures and people to look at.

	HOW:  Rhetorical Analysis

	This ad tells me that … 
People who like words and poetry will respond.  The words make those people feel like they will smile through sunny hours, even in the winter.  Since it is inviting the view to join a club, the bandwagon appeal makes you feel like you don’t want to be left out of the club.  The offer of an easy payment plan appeals to logic, even though the “plan” is not specified.



ANALYZING AN AD (FOR ENGLISH TEACHERS)
**KEY**
Name: ___________________

Title of Ad #3:  The Luxury of Electric Refrigeration
Advertiser: New-York Tribune, June 24, 1922
	HOW:  Rhetorical Analysis

	This ad tells me that … 
The refrigerator will make women, children and pets happier.  Her ability to serve the dishes pictured will make her husband happier as well.  That’s logical, isn’t it?  The Appeal to Authority is in the development and perfection “by the engineers of the General Motors Corporation.”



	WHAT:  Visual Analysis

	I see ….
	Method(s) of persuasion used …..

	I wonder …..

	A woman, and child, and a dog are all enjoying the refrigerator.  I also see many yummy looking dishes.
	Appeal to Emotion

Appeal to Authority

Logical Appeal

Predicting the Consequence
	if people bought refrigerators from ads like these, or if it took them a while to learn to trust the new uses of electricity.


Title of Ad #4:




  Advertiser:






	WHAT:  Visual Analysis 

	I see ….
	Method(s) of persuasion used …..
	I wonder …..

	
	
	

	HOW:  Rhetorical Analysis

	This ad tells me that … 



Methods of Persuasion

Used in Advertising in the 1920s and Today

Appeal to Emotion


Emotions are used to sell.  The ad tells how 






you will feel when you use the product(s).

Appeal to Authority


A famous person, expert in the field, or other 







recognizable person(s) or company who 
“knows” is utilized to endorse and sell the
product.

Bandwagon Appeal
The ad leads you to believe that you will be left out if you don’t respond.  Everyone else is buying the product(s), so you will left “off the bandwagon” if you don’t buy.  This method utilizes your desire to “keep up with the Jones.”

Predicting the Consequence
The ad predicts how much better your future 






will be with the product(s) in your home/life.

Logical Appeal



The ad convinces you it’s only logical.  Not







responding doesn’t make sense.  Why would







you pass up such a great opportunity.










Name:__________________
Understanding the Question

Prompt Question: How did the expansion of credit and introduction of mass marketing impact Americans in the 1920’s?
I.
BREAK DOWN THE PROMPT

A.
What is the question really asking?

B.
What concepts, locations, people, etc. must you include in your answer?

II.
MAKE SURE YOU UNDERSTAND THE PROMPT

A.
Define any words, terms or concepts in the question that you don’t know 
B.
Ask questions to clarify the prompt
III.
REWRITE THE QUESTION IN YOUR OWN WORDS

Original Prompt Question: How did the expansion of credit and introduction of mass marketing impact Americans in the 1920’s?
Prompt question in other words, 
______________________________________________________________________________
______________________________________________________________________________

What I must include (from your answer above):      

Now put these in other words too:

 ________________________________________________________________________

______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________
IV.
DRAFT A THESIS

My Thesis: ___________________________________________________________________
_____________________________________________________________________________

_____________________________________________________________________________
_____________________________________________________________________________
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Analytical Paragraph

Directions:  Answer the prompt question with a complete analytical paragraph.  Start the paragraph with the thesis you just wrote.

New York Tribune., November 28, 1920, Page 8








